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1. INTRODUCTION

The purpose of this document is to regulate and control Outdoor Advertising in the Mbhashe Local
Municipality, and to provide opportunities for the outdoor advertising industry and local business
people to advertise in a controlled and structured way, throughout the Mbhashe area. There are
several uncontrolled and illegal advertising signs in the Mbhashe Municipal area, due to the absence
of an active and implemented Policy to control and manage outdoor advertising. Without a Policy, it is
difficult to control the erection of illegal advertisements. This Policy, therefore, contains criteria and
standards for different types of advertising signs, accommodating the specific requirements and needs
of the Mbhashe area with its unique environment and characteristics, the needs of Council, and the

needs of the local people.

2. SCOPE OF THE POLICY

The scope of this Policy is to provide rules and standards to control the use of land, buildings or any
other structure for outdoor advertising. It has to regulate outdoor advertising in the jurisdiction of the

Mbhashe Municipality. This policy should strike a balance between:

o outdoor advertising opportunities,

0 economic development,

o creating opportunities to generate income for the Council,

o provide opportunities for the local people, local businesses and the industry to advertise, and
o the impact on the environment, traffic safety, and special countryside features, the nature and

tourist attractions of the area.

The policy shall be applicable to all the areas under the jurisdiction of the Mbhashe Local Municipality.
Any entity or person who wants to erect any advertising sign or form of outdoor advertising that falls
under this policy, should adhere to the requirements set out in this policy.

3. DEFINITIONS AND TERMS
Some of these definitions and terms used may not be used in this document but are included for the

sake of completeness.

“ADVERTISEMENT” means any visible representation of a word, logo, name, letter, figure, object,
mark, symbol, abbreviation, light or any combination thereof with the object of transferring information,

which is visible from any street or public place, but does not include a road traffic sign.
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“ADVERTISER” means the person or organization whose product or service is being advertised, or

whose name or image is mentioned or promoted in an advertisement.

“ADVERTISING” means the act or process of notifying, warning, informing, making known or any

other act of transferring information in a visible manner.

“ADVERTISING STRUCTURE” means any screen, fence, wall or other physical structure or object
erected to display an advertisement, or which is in itself an advertisement or used to display an
advertisement.

“ADVERTISING SIGN OR SIGN” means any advertising structure built or erected to display an

advertisement, together with an advertisement displayed on the structure.

“AERIAL SIGN” means any sign attached to or displayed on a balloon or similar device or which is

in itself an advertising sign which is suspended in the air and over any part of the area.

“AFFIX” means to firmly secure, which includes “painting onto “and “affixed” has a corresponding

meaning.

“ANIMATION” means a process whereby an advertisement's visibility or message is enhanced by
means of moving units or pictures, flashing lights or similar devices, or an advertisement containing a

variable message.

“APPROVED” means approved by the municipality and “approval” has a corresponding meaning.

“AREA OF ADVERTISEMENT” means the total area of that which constitutes the advertisement.

“AREA OF CONTROL" refers to the degree of advertising control to be applied in a specific area, i.e.
maximum, partial or minimum control as determined by the municipality from time to time.

“AREA OF JURISDICTION” means the area under the control of the municipality according to the
legally determined and declared boundaries of the Municipality.

“AREA OF MAXIMUM CONTROL” means an area which are deemed sensitive to visual disturbance
and include, but are not limited to natural open spaces, conservation areas, interface of natural

landscape also within built-up areas, all residential areas, bodies of water and rivers, ridges, open
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recreational area, architectural and historical sites, characteristic vistas, heritage sites, countryside

areas, special tourist areas and skylines.

“AREA OF MINIMUM CONTROL" include, but are not limited to areas seen as centres, areas and
nodes of concentrated economic activity where the dominant concern and motivation is to conduct
business and to sell products and services, such as areas of concentrated economic activity,
commercial districts, shopping centers, office precincts, commercial enclaves, shopping centers,

industrial and mining areas, entertainment districts, and prominent transport nodes.

“AREA OF PARTIAL CONTROL” means areas that can be characterized by a greater degree of
integration and complexity of land use, includes but are not limited to a 50m strip between an area of
minimum control and an area of maximum control, which will be measured from the edge of the area
of maximum control into the area of minimum control, commercial enclaves/activity and shops in
residential areas, office parks, ribbon development, educational institutions such as schools and
Technikons, institutional premises, sports fields or stadiums, commercialized squares, government

enclaves, smallholdings of an urban nature.

“BANNER” means a piece of cloth or any other simitar material upon which an advertisement is
displayed in such a manner as to be fully legible in windless conditions, attached to one or more ropes,
poles or flagstaff projecting vertically, horizontally or at an angle, or attached to buildings or to specific
structures, for a temporary period, but excludes banners carried as part of a procession.

“BILLBOARD” means any screen or board larger than 4.5m2, supported by a structure, which is to
be used or intended to be used for the purpose of posting, displaying or exhibiting a third-party
advertisement and can be classified as a small, large or super billboard. This can be attached to a
structure manufactured specifically for advertising, or to a structure of any other form, used to attach
the advertisement to, which can also include towers, bridges and pylons.

“BIT OF INFORMATION” refers to the basic unit for measuring the length of advertising messages
and may consist of letters, digits, symbols, logos, abbreviations or graphics of any nature.

“BUS OR TAXI SHELTER DISPLAYS” means advertisements or posters positioned as an integrai
part of a freestanding covered structure at a bus stop or mini taxi rank or lay-bye.
“CANDELA” is the standard S| unit of luminance intensity relating to the iuminating power of a light

source in a given direction.
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“CENTRE POINT OF INTERSECTION” means the point of contact between the centre lines of two

roads.

“CHARGE / TARIFF” means the appropriate monetary charge, tariff or fee determined by the

municipality.

“CLEAR HEIGHT” means the minimum vertical distance from the physical or natural ground level to
the bottom of the advertisement and / or to the advertising sign, whichever is the smailest.

“COMBINATION SIGN” means an advertisement comprising a number of smaller, individual
advertisements, usually displaying different products or services, placed next to each other on a single
free standing advertising structure specially designed to accommodate more than one advertisement

presented on an on-premises business sign.

“COMMERCIAL ADVERTISING / THIRD PARTY ADVERTISING” means any advertising related to
the name of a business, a trade, a product, a partnership or an individual or any information,
recommendation or exhortation in respect of any particular goods manufactured or sold or any

particular services rendered or offered.

“COUNCIL” means the Mbhashe Municipality and includes the Mayoral Committee, or any officer
employed by the municipality, acting by virtue of any power vested in the municipality in connection
with this policy and delegated to him/her.

“COUNCIL LAND” means any portion of land including road, street, thoroughfare, bridge, subway,
footpath, sidewalk, fand, square, open space, garden, park or enclosed place, erf, site etc. vested in
the municipality.

“DFEATE” means the Department of Finance, Economic Affairs, Tourism and Environment of the
Provincial Administration of Limpopo Province.

“DEVELOPMENT ADVERTISEMENT"” means an advertisement which could describe the type of
development being carried out on a construction site, including a pictorial representation, and

containing the contact details of the developer or his agent.

“DISPLAY PERIOD” means the exposure time during which the individual advertising message is on
display.
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“ELECTION” means either the National Government, Provincial Government or Municipal elections

and by-elections inclusive of the registration process and referendum held from time to time.

“ELECTRONIC ADVERTISING SIGN” means an advertising sign which has an electronically
controlled, illuminated display surface, which allows all or a portion of the advertisement to be

changed, animated or illuminated in different ways.

“ENVIRONMENTAL IMPACT ASSESSMENT” (EIA) means a report requested by the National
Department of Environmental Affairs and Tourism, as listed in the “List of Activities and Competent
Authorities identified in Terms of Section 24 and 24D of the National Environmental Management Act,
1998".

“ERF” means an erf, stand, lot, plot, agricultural holding or similar land entity registered in a deeds
registry.

“ESTATE AGENT'S BOARD” means an advertisement that is temporarily displayed to advertise the
fact that land, premises, development or other forms of fixed property are for sale, to let or on show.

“FLAG” means a material upon which an advertisement is displayed, and which is attached to a single
rope, pole or flagstaff projecting vertically, horizontally or at an angle from a building or property.

“FLAT SIGN” means any advertisement affixed to any external wall of a building used for commercial,
office, industrial or entertainment purposes, but excluding a parapet wall, balustrade or railing of a
verandah or balcony, which at no point projects more than 300mm from the surface of such a wall and
which may consist of a panel or sheet or of individual numbers, letters or symbols.

“GANTRY” means a structure that spans over the entire width of road surface.

“GATEWAY” means a prominent entrance to or exit from an urban or built-up area or a specific part
of an urban area, consisting of man-made or natural features and creating a sense of arrival or
departure.

“HEIGHT OF AN ADVERTISING SIGN” means the maximum vertical distance from the ground, or
where the foundation of the sign starts or is visible above natural ground level, as the case may be, to
the top of the advertisement and / or the advertising sign, whichever is the highest.

“HE/HIM” refers to any person/body, being it a male or female.
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“ILLEGAL SIGN” means any sign or poster, painted, affixed, displayed, exhibited, posted or erected
without approval by the municipality.

“LARGE BILLBOARD” means any billboard larger than 18m?2 up to and including 40m? in area of
advertisement.

“LOCALITY-BOUND SIGN / FIRST PARTY SIGN” means a sign displayed on a specific site,
premises or building and which refers to an activity, product, service or attraction located, rendered,
sold or provided on that premises or site or inside that building.

“LUMINANCE” is a measure of how bright an illuminated area appears to the human eye and is
measured in candela/m?,
“M / m"” means meter.

“mm” means millimetre.

“MUNICIPALITY” means the Mbhashe Local Municipality (also see Council}.

“MUNICIPAL LAND” see Council Land.

“NATURAL AREA” means an area of the rural or non-urban environment which is in an unspoilt
natural state or is of high scenic value, and includes, but is not limited to, the countryside area, game

farms / reserves, nature reserves, open field area, agricultural areas, tourist or scenic areas.

“ON-PREMISES BUSINESS SIGN” means an advertisement aimed at identifying and locating
business enterprises and industries, and only advertise the business operated on the site.

“OVERHANG"” means the physical part of a sign hanging or projecting over a boundary.

“OWNER OF THE ADVERTISEMENT” means the person who owns the advertisement itself, which
is displayed on the advertising sign, or any person who has a right to or shares in the ownership of
the advertisement.

“OWNER OF THE ADVERTISING STRUCTURE OR ADVERTISING SIGN” means the person who
owns the advertising structure or will own the structure once it has been erected, or any person who
has a right to or share in the ownership of the advertising structure.

“OWNER OF THE LAND” means the person who owns the land or property on which the advertising
sign is, or will be erected, or any person who has a right to or share in the ownership of the land.
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“PERPENDICULAR” means with a 90° angle to the existing building or road at the position of the

advertisement or advertising sign.

“POSTER OR NOTICE” means an advertisement displayed on an electrical street light pole standard
inside the road reserve.

“PROHIBITED SIGN” means a sign, which does not conform to advertising by-laws and policy
documentation and can thus not be approved.

“PROJECT BOARD” means an advertisement displaying information with regard to the relevant
contractor(s) and / or consultant(s) involved in the construction project and displayed on the

construction site.

“PROPERTY” means any piece of land registered in a deeds registry as an erf, lot, plot, farm, stand
or agricultural holding.

“ROAD"” means a public road which includes the shoulder, the land of which the road consist or over
which the road extends, and anything on that land forming part of, connected with, or belonging to the
road, which the public has the right to use and shown on the general plan of a township, agricultural
holding or any other division of land in respect of which the public have acquired a prescriptive or other

right of way and which vests in the municipality.

“ROAD RESERVE"” means the full width of a public road, including roadways, shoulders, sidewalks,
the air space above it and all other areas from boundary to boundary.

“ROAD RESERVE BOUNDARY™” means the proclaimed boundary forming the outer edge of the road

reserve.

“ROAD TRAFFIC SIGN” means any road traffic sign as defined in the Road Traffic Act, 1989 (Act 29
of 1989) or as amended from time to time.

*“ROOF SIGN” means a sign on the main roof of a building lower than fifteen floors and which building

is used or partly used for commercial, office, industrial or entertainment purposes.

“RURAL AREA?” refers to areas of transition between developed urban areas and relatively unspoiled
natural areas and includes rural small holdings, unproclaimed township areas, villages and areas
outside the formal urban edge.
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“SECURITY ADVERTISEMENTS” means an outdoor advertisement for neighbourhood watch, farm
watch, security schemes and other similar schemes, and an advertisement containing the name,
address and telephone number of a security company contracted to protect the premises on which

the advertisements are displayed.

“SERVICE FACILITY ADVERTISEMENT” means an advertisement at a filling station or roadside rest
and service area referring to the types of services provided at such facility.

“SHOULDER?” is the outer portion of the roadway which, whether surfaced or not, does not normally

constitute part of the travelled way.

“SIDEWALK?” means that portion of a verge intended for the exclusive use of pedestrians.

“SMALL BILLBOARD” means a billboard smaller or equal to 18m? in area of advertisement.

“STREET FURNITURE” means public facilities and structures which are not intended primarily for
advertising and includes seating benches, planters, sidewalk litter bins, pole mounted bins, bus
shelters, sidewalk clocks and drinking fountains, but excludes road signs, traffic lights, street lights or

any other road-related structures.

“STREET FURNITURE ADVERTISEMENT” means advertisement on public facilities and structures
which are not intended primarily for advertising and includes seating benches, planters, sidewalk litter
bins, pole mounted bins, bus and taxi shelters, sidewalk clocks and drinking fountains, but excludes
road traffic signs, traffic lights, street lights or any other road related structures.

“SUBURB NAME SIGN ADVERTISEMENT” means a pole mounted advertisement at the entrance
to a town, township, village or suburb that carries an advertisement beneath the road traffic sign

bearing the name of the town or suburb.

“SUPER BILLBOARD” means a billboard larger than 40m? up to 81m? in area of advertisement.

“TEMPORARY ADVERTISEMENT / ADVERTISING SIGN” means an advertisement / advertising
sign dispiayed for a maximum period of 30 days or less as determined by the municipality.
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“THIRD PARTY ADVERTISEMENT” means any advertisement / advertising sign displayed by an
advertiser not being in physical occupation of the property on which the advertisement/ advertising
sign is to be erected or to which the sign is to be affixed.

“TOWNSHIP” means an area divided into erven or plots, whether with or without public open spaces,
and into streets bounded by the erven, plot or open spaces, and established or recognized as a
township under any law.

“TRAILER ADVERTISING” means a sign mounted on a trailer, bicycle or vehicle, with the sole

purpose of advertising.

“URBAN AREA” means formalized town and built-up area, but exclude land in that area which is
commonage land, or which js used or destined to be used mainly for farming or horticulture or the
keeping of animals, or which consist of any other open space which has not been developed or
reserved for public purposes.

Premises means any land, whether vacant, occupied or with buildings thereon, situated within the
municipal area.

Shipping Container means a strong, standardized, weatherproof steel box used to transport goods
globally by ship, rail, and truck.

Dilapidated structure means a building or construction that has fallen into a state of serious disrepair,
decay, or ruin due to age, neglect, or lack of maintenance, making it unsafe, unhealthy, or unsightly
and often a hazard to the pubilic.

4. APPLICATIONS FOR BUILDING CONTROL AND OUTDOOR ADVERTISING POLICY FOR
MLM’S CONSIDERATION

a) No person shall display or erect an advertisement or any advertising sign or structure, without
having obtained the written approval of the Municipality. The provisions of this section shall not apply
to signs deemed exempted or prohibited.

b). No person shall display or erect an advertisement sign or structure on a dilapidated building,
shipping container or any structure not endorsed by the Municipality.

¢) No sign displayed with the approval of the Mbhashe Municipality shall in any way be altered, moved,
re-erected, nor shall any alteration be made to the electrical wiring system of such sign except for the
purposes of renovating or maintenance; without the further approval of the Council.

d) An application for the erection of an advertisement or advertising sign shall be submitted to the
MLM's relevant office, accompanied by:

i) The application form
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ii} The relevant fee

iii) A locality plan of the site on which the advertising sign or structure is to be erected or displayed;
iv) A site plan of the relevant site drawn to scale showing the building(s} on the site and the position
with dimensions of the advertising sign or advertising structure in relation to the boundaries of and
buildings on the site;

v) A super-elevation of the sign on the relevant site (as close as possible to the correct scale and
size of the sign);

vi) A professional engineer's letter to state his undertaken involvement with the design and erection
of the structure, registered under the Engineering Profession Act, 2000 (Act 46 of 2000);

vii) Proof of the registered owner of the property;

viii) Proof of the zoning or land-use rights of the property; and

iX) A structural drawing of the advertising sign or structure and all relevant construction detail.

d) The above technical criteria for submissions are essential in order to effectively evaluate the
application in question on both environmental and technical grounds.

5. TARIFFS

Every person who applies in the Mbhashe Local Municipality (MLM) for approval or permission of an
advertising sign or advertisement to be displayed, shall on making the application, pay to the MLM the
charge / tariff determined therefore, and no application shall be considered until the relevant tariff has
been paid. The set of rates as drawn up by the MLM and revised from time to time, shall apply

6. APPEAL PROCESS

a) An applicant who is of the opinion that his or her rights are affected by a decision taken by the
municipality may appeal against that decision by giving written notice of the appeal and reasons to the
Municipal Manager within 21 days of the date of the notification of the decision.

b) The Municipal Manager must timeously address the appeal, and inform the applicant of its decision,
which shall be final, and the reasons, therefore.

7. ENFORCEMENT AND REMOVAL OF ADVERTISEMENTS AND STRUCTURES

a) If any sign or structure displayed on any property of or under the control of the MLM, is so displayed
that, in the opinion of the municipality is detrimental to the environment or to the amenity of the
surrounding areas or is otherwise in contravention of this Policy, the municipality shall serve a notice
on the responsible person to remove such sign or carry out such aiteration thereto as may be specified
in such notice within a time specified therein. After the municipality has done everything that is
reasonably possible in its power and in the circumstance to establish the identity of the Advertiser or
Responsible person, the municipality may also remove or destroy the sign without serving a notice, in
cases such as where the owner of the sign is unknown, or where the owner could not be reached.

BUILDING CONTROL AND OUTDOOR ADVERTISING POLICY FOR 2026/27 FY
12



b) If the responsible person fails to comply with an instruction contained in a notice, the Municipality
may remove and destroy such sign.

c) The MLM may issue or send a spot fine with the notice.

d) The MLM wili not be held responsible or be required to compensate any person in respect of
removing advertising signs, where damage of whatever nature arising from the confiscation, or loss
was incurred due to its removal or disposal of the sign.

e) “Notwithstanding the provisions of the section. If the advertisement contravenes this Policy and is
erected on, attached to, or displayed on any property of or under the control of the municipality, the
municipality may without serving Notice, remove any such advertisement or structures from such
property, if in the opinion of the municipality, such an advertisement poses an immediate danger to
the general public.

f) Any cost incurred by the Municipality in removing and storing a sign, or doing alterations or other
works in terms if this section, will be recovered from the responsible person.

8. OFFENCES AND PENALTIES

1) Any person who:

a) contravenes any of the provisions of this Policy;

b) contravenes or fails to comply with any requirements set out in a notice issued and served on

him in terms of this Policy;.

c) contravenes or fails to comply with any conditions imposed in terms of this Policy;

d) knowingly makes a false statement in respect of any application in terms of this Policy;

Shall be guilty of an offence and shall on conviction be liable to a fine as decided by Council not
exceeding R 5 000.00, or as specified in Section 9(2). In addition to this in the case of a continuing
offence or, in default of payment, he will be liable to imprisonment for a period not exceeding twelve
months, and in the case of a continuing offence to a fine not exceeding R 5 000.00 for every day during
the continuance of such offence after a written notice has been issued by the Council requiring
discontinuance of such offence. For a second or subsequent offence the guilty party or the offender
shall be liable on conviction to a fine not exceeding R 5 000.00 or in default of payment, to

imprisonment for a period not exceeding twelve months.

2) No person shall display any advertisement in the MLM without the written approval of the local
authority and any person contravening this shall be guilty of an offence and the following fines shall
apply, after a notice have been served (if it could be served), and if the sign was not removed:

a) The erection of large and super billboards anywhere in the Municipal area R 5 000.00 per sign per
day;

b) The erection of small billboards in the Municipal area is R 1 000.00 per sign per day;

¢} The erection of signs less than 4.5m2 anywhere in the Municipal area R 500.00 per sign per day;,
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d) Any movable advertising device (trailer, car, caravan) parked anywhere in the Municipal area R
500.00 per sign per day; and

e) The displaying of flags, banners, posters or any other type of advertising that contravenes this
Policy, anywhere in the Municipal area, R 500.00 per sign per day.

9. INDEMNITY

The Council may refuse any application submitted or grant its approval to any condition which it may
deem expedient, including a condition that the owner of any sign or the owner of the land or building
on which such sign is to erected and displayed, or both such owners, indemnify the Council to its
satisfaction against any consequence flowing from the erection, display or mere presence of such
sign.

10. DAMAGES TO MUNICIPAL PROPERTY

No person shall in the course of erecting or removing any sign, advertising structure, poster or banner,
cause damage to any Council property, including electric standards, services or any other Council
installation, or to the environment, including a tree. The cost for any repairs necessary incurred by
Council shall be for the account of the persons responsible for such damage.

11. ENTRY AND INSPECTION

The Council shall be entitled, through its duly authorized officers, to enter into and upon any premises,
at any reasonable time for the purpose of carrying out any inspection necessary for the proper
administration and enforcement of this Policy.

12.RESPONSIBLE PERSON

If any person is charged with an offence referred to in Section 9 relating to advertising signs:

a) it shall be deemed that such person either displayed the advertising sign or caused or allowed it to
be displayed,;

b) the owner of any land or building on which any advertising sign was displayed, shall be deemed to
have displayed such a sign, advertising structure or poster, or caused or allowed it to be displayed;
¢) any person who was either alone or jointly, with any other person responsible for organizing, or is
in control, of any meeting function or event to which a sign or poster relates, shall be deemed to have
displayed every sign or poster displayed in connection with such meeting, function or event or to have
caused or allowed it to be displayed; and

d) any person whose name appears on a sign, advertising structure or poster will be deemed have
caused or allowed it to be displayed, unless the contrary is proved.

13. SERVING OF NOTICE

Where any notice or other document is required by this By-Law to be served on any person, it shall
be deemed to have been properly served if served personally on him, or any member of his household
over the age of sixteen years, or at his place of residence, or on any person employed by him at his
place of business, or if sent by registered post to such persons residential or business address as it
appears in the records of the municipality, or if such person is a company, if served on an officer of
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that company at its registered office or its place of principal business in the jurisdiction of the
municipality or sent by registered post to such office or place of principal business.

14. EXEMPTED AND PROHIBITED ADVERTISEMENTS

14.1 EXEMPTED ADVERTISEMENTS

The following signs are exempt from the provisions of this Policy:

a) Any advertising sign displayed inside a sports stadium which is not visible from outside the
stadium.

b) Any sign displayed in an arcade or building which is not aimed at road users that is signs which
are not visible from a public street.

¢) Any national flag hoisted on a suitable flag pole as long as nothing is added to the design of the
flag and no advertising material added to the flag pole.

d) A sign which is displayed by the Mbhashe Local Municipality {MLM);

e) Any Banner or flag carried through the streets as part of a procession;

f) Handheld leaflets physically distributed from a private parking area or from private land.

14.2 PROHIBITED ADVERTISEMENTS

No person shall erect, display or distribute any of the following signs or cause or allow any such sign
to be erected, displayed or distributed:

a). Any advertising sign on a shipping container and dilapidated structure

b) Any advertising sign which in the opinion of the MLM, is suggestive of anything indecent or may
prejudice the public morals.

¢) Any signs to be suspended across a street, except at locations as determined and approved by
Council.

d) Any sign that relates to a business which is conducted on an erf or land, where this erf or land has
not been re-zoned for that specific purpose or business.

e} Any signs which will obscure a road traffic sign, or which may be mistaken for or cause confusion
with or interfere with the functioning of a road traffic sign.

f) Any sign which will obstruct any window or opening provided for the ventilation of a building or which
obstructs any stairway or doorway of other means of exit from a building or which will prevent the
movement of persons from one part of a roof to another part thereof.

15. TRANSITIONAL PROVISIONS

a) Every owner of land including a building on land on which a sign was erected, before the coming
into operation of this Policy shall, or any advertising sign that was erected or displayed on the date of
commencement of this Policy without formal approval, that is prohibited by this Policy and is not an
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advertisement or advertising sign for which the Council may grant approval, must remove such a sign
or advertisement within 90 days from the date of commencement of this Policy.

b) Where an advertisement or advertising sign has been erected or displayed on the date of
commencement of this Policy without formal approval, which in terms of this Policy, may not be erected
or displayed without the approval of the Council, the owner of the advertisement or advertising sign
must apply to the Council, as the case may be, for such approval, within 90 days of such date of
commencement, failing which the advertisement or advertising sign must be removed forthwith.

¢) If approval for an advertisement or sign already erected and applied for, has been refused, the
owner must remove it within 30 days of receipt of notification of such refusal. Where such a notification
has been posted by registered post, the owner will be deemed to have received it eight days after
posting thereof.

16. GENERAL REQUIREMENTS FOR ALL ADVERTISEMENTS
a) No advertisement or advertising structure shall:

i). Be placed on a shipping container as it is not permitted within the Council land

ii) Be placed on an unsightly and neglected building as they are not permitted as per the Municipal by-
law

i) in the opinion of the Mbhashe Local Municipality constitute a danger to any person or property;

iv}) be erected without approval where such approval is required by any Act or Regulations or any other
law;

v) be detrimental to the environment or to the amenity of a human living environment by reason of
size, shape, colour, texture, intensity of illumination, quality of design or materials or for any other
reason;

vi) be allowed that emits a noise, sound, smoke, smell or adours.

b} The MLM may increase the minimum spacing between advertisements, or place further restrictions
on the position, size and content of any advertisement if considered necessary, in the interests of road
safety or environmental impact, or any other reasonable reason.

¢) If an approved advertising structure does not display an advertisement or message for a period of
more than 3 months or as otherwise agreed with the MLM, the MLM will serve a notice on the owner
requiring him, at his own cost, to remove the structure or to display an advertisement or message
within a period so specified, or the structure may be used by the MLM for advertising, as agreed with

the structure owner.

BUILDING CONTROL AND OUTDOOR ADVERTISING POLICY FOR 2026/27 FY
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17. DESIGN, CONSTRUCTION AND POSITION ON THE SITE

a) Any advertising sign;

i) shall, in the opinion of the Mbhashe Local Municipality be neatly and properly constructed, rigidly
and securely attached, supported or anchored in a safe manner, and finished in a workmanlike manner
in accordance with the National Building Regulations and Building Standards, Act 103 of 1977, or as
amended from time to time;

ii) shall, in the opinion of the Mbhashe Local Municipality is not detrimental to or have a negative
aesthetic impact on the urban design, streetscapes or the character of the surrounding area by way
of the design of the structure or device;

iii} shall have all exposed metalwork of any sign painted or otherwise treated to prevent corrosion and
all timber treated to prevent decay;

iv) if it contains glass, it shall be safety glass at least 3 mm thick (for other than glass tubing in neon
and similar advertising signs) and glass panels used in advertising signs shall not exceed 0.900 m?in
area, each panel being securely fixed in the body of the advertising sign, structure or device

independently of alf other panels.

b) Before any advertising structure is erected, it must be considered by the MLM, whether the
advertising structure is suitably positioned and orientated.

¢) No advertisement or advertising sign may—

i) obstruct any window or view or opening provided for the ventilation of a building or obstruct any
stairway or doorway or other means of exit from a building or prevent the movement of persons from
one part of a roof to ancther part; or obstruct any fire escape or the means of access to a fire escape;
ii) be higher than the height restriction of that specific site or the direct surrounding sites;

i) encroach on the building restriction area or any servitude;

iv) be erected within or over any servitude, unless specific approval has been granted by the
relevant authority;

v) exceed the minimum clearance with regard to overhead power lines as prescribed in Regulation 15
of the Electrical Machinery Regulations (No R1593 in GG11458 of 12 August 1988). (Permission must
be obtained from the relevant supply authority before any advertising structure may be erected close
to a power line servitude); and

vi) unreasonably obscure, partially or wholly, any advertising sign owned by another person, which
were previously legally erected and legally displayed.
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18. MAINTENANCE

a) Any advertising sign as permitted shall, on a regutar basis, be maintained in good repair in a safe
condition and according to the highest standards as regards quality of structures, posting and
signwriting. The owner of any land or building on which an advertising sign is displayed or erected and
the owner of the sign, shall be jointly and severally responsible for the maintenance of the advertising
sign in a safe and proper condition, also maintaining the surrounding area in a neat and tidy state. The
owners will be liable for the consequences of not doing so, and must undertake at least one annual
inspection of the advertisement in order to comply with the MLM's requirements.

b) If, in the opinion of the MLM, any advertising sign or structure is in a dangerous or unsafe condition
or has been allowed to fall into a state of disrepair, the MLLM may serve a notice on an owner of the
advertising sign and/or owner of the land and/or owner of the advertisement, requiring him at his own
cost, to remove the sign or structure or do other work specified in the notice within a period so
specified. No compensation shall be payable by the MLM to any person in consequence of such
removal. The MLM may, instead of serving notice, itself carry out the removal of an advertisement /
advertising sign or advertising structure or do other work which it may deem necessary, if the
advertising sign or structure causes danger or unsafe conditions for the public.

19. GENERAL CRITERIA FOR ALL BIL.LBOARDS AND HIGH IMPACT FREE STANDING
SIGNS

1. The following criteria on areas and roads where biliboards and high impact signs should be located,
the size and height that will apply are as included in Table 1:

Table 1: Location, Size and Height

Super Billboards Large Billboards Small Billboard
Area of control Minimum / Partial Minimum / Partial Minimum / Partial
Size >40 - 81m2 > 18 — 40m?2 > 18m2
Total Height 12.5m 10.5m 10.5m

2. No billboard shall exceed the allowable height on that specific site or on the surrounding sites, as
allowed for in the relevant town planning scheme or approved zoning for the site, whichever is the

lesser, unless specifically approved by the Municipality.
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R,

MBHASHE LOCAL MUNICIPALITY
DEVELOPMENT PLANNING DEPARTMENT

BUILDING CONTROL AND OUTDOOR ADVERTISING APPLICATION FORM
Please complete the form using BLOCK capitals and ticking the appropriate boxes

SECTION A : APPLICANT'S DETAILS AND DECLARATION

PSP Of o {name of the company if
applicable) , undersigned, apply for approval to erect and display sign on the address mentioned herein, in
accordance with the specifications set out below, the attached drawings and the provisions of the Mbhashe
Local Municipality Outdoor Advertising and Signage By-law read in conjunction with the Guidelines attached
hereto . If the required approval is granted, | commit myself and my assigns to :-

1. Pay the application fee for the sign in advance in accordance with the tariff laid down by the Municipality
from time to time,

2. If | dispose of the sign at any time, | will inform my successors and assigns of the terms and conditions of
any approval granted to me by the municipality

3. Maintain the sign and fittings in a safe condition and in proper repair, and | indemnify and hold the
Municipality harmless against any claim whatsoever that may arise as a result of or in connection with the
erection and/or display of the sign; and

4. If the sign becomes dilapidated, has fallen into disrepair or becomes dangerous or a nuisance, remove
the sign immediately if the municipality requests me to do so in writing.

SECTION C: SIGN/ADVERTISEMENT TYPES

3 i o

Class 1 ' (i) Billboards

(ii) Free Standing

[ Class 2 (i) 3D Signs

(ii) Street Poles Ads
{iii) Street furniture Ads

{iv) Banners and Flags

{v) Street names Ads

{vi) Temporary Ads

{vii) Security Signs

Class 3 ' (i)Sky Signs
(iiRoof Signs
(iii)wWall Signs

BUILDING CONTROL AND OUTDOOR ADVERTISING POLICY FOR 2026/27 FY
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{iv)Adverts on towers, bridges and pylons

{v) On-premise business signs

(vi) Projecting Signs

{vii) Adverts on Veranda, Balcony and Canopy

{viii) Window Signs

(ix) Advertisements on forecourts of business premises

(x) Miscellaneous signs for urban residential land uses

(xi) Signs on agricultural/rural land uses

(xii) Signs incorporated in the fabric of a building

Class 4

(iYService Facility Signs

(i) Tourism Signs

Class 5

{ilAdvertising trailers and self-propelled advertising vehicles

(iAerial Signs

{iii)Vehicular advertising

{iv) Walking sandwich boards and other portable notices

SECTION D: DETAILS OF THE APPLICATION/ SIGN SPECIFICATIONS

Quantity of Signs to be erected

Minimum distance in
between the Signs

(m)

If the Sign is illuminated, what is
the wattage?

Areas where the signs will be
erected

Physical/ Street address of the
area where the signs will
erected

Coordinates of where the signs
will be erected

Time peried for which the signs
will be erected

Minimum area in (m?) of the
sign to be erected

Maximum area in (m?) of the
sign to be erected

Length

Width Height Thickness

How far is the Sign from a
building?

State the Colors of the letters,
figures and background.

BUILDING CONTROL AND OUTDOOR ADVERTISING POLICY FOR 2026/27 FY
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REQUIRED DOCUMENTATION

Proof of payment

Title Deed (if sign is to be erected on private property)

Fully completed application form

Company resolution (if the applicant is a company)

Motivational Memorandum

Town Planning Zoning Certificate

{in an event whereby the sign to be erected will be for a créche, tavern, offices, business, private
properties etc)

Aerial Photegraph of where the sign will be erected

Locality Map indicating the locality of the sign

Detailed coloured sketch to scale of the signs applied for, with dimensions, clear height and total
height from ground level.

An approved SG diagram (if sign is to be erected on private property)

Site plan drawn to scale with dimensions, indicating the position of the sign on the premises

If the appiicant is not the owner of the property, the application must be accompanied by an official
letter from the owner in which consent is given for the erection of the sign on the particular property

NOTE: The Municipality may request additional information to enable it to process the application.
Incomplete application will not be accepted.

Signed at ... on this day ...,
A S . e
Tel: Cell:

Email Address. ...

Signature of Applicant Name in Print
FOR OFFICE USE ONLY

Date received.........oorvereveeens Received by ....c.covvvvvevvnnnene
Stamp:
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OAS Form 1

MBHASHE LOCAL MUNCIPALITY
DEVELOPMENT PLANNING DEPARTMENT

GUIDELINES FOR OUTDOOR ADVERTISING AND SIGNAGE APPLICATIONS

These guidelines intend not to replace or amend the provisions of the Municipal Bylaws, but to
clarify and/or complement its provisions thereon. However, applicants are liable to ensure full
compliance with the Outdoor Advertising and Signage Bylaws and provisions of other applicable
legisiations. The approval of a sign in terms of the Municipality’s outdoor advertising and Signage
by-laws should not be construed as approval in terms of any other legislation.

PRE-SUBMISSION CONSULTATION

Applicants are advised to consult with the Development Planning Department prior to the
submission of applications, to find out what types of signs are permitted by the by-laws and
complimentary policies.

. On premises business signage
On-premise signage includes signs at shopping centres, office complexes and service stations.
These signs as per the Mbhashe Local Municipality Outdoor advertising and Signage, are
recognized as the “Class 3(e)“ type of signs. The following:

U Application Form completed fully and correctly.

. Letter of consent from the owner of the properly giving the applicant
permission to apply for the of the sign (if the applicant is not the owner);

C Written confirmation from the landowner that all other existing signs on the
property have been approved by the Municipality or applications for them are
pending;

. The surface area schedule in respect of any existing signs on the property,

) A site plan drawn to scale with dimensions, indicating the position of any free-

standing or combination signs on the premises in relation to road intersections, traffic
signs, street furniture (e.g. bus shelters), street trees and other advertising signs in

the vicinity,;

) Elevation sketches of the building, illustrating the positions of signs on the
building;

C Detailed sketches of the proposed signs, with dimensions illustrating the sign
design;

O Detailed sketches of any proposed free-standing or combination signs, with

dimensions, including clear height and total height above ground level (the sketches
must illustrate the design of the structure);

J An artist's impression or photo montage of all the proposed signs on the
building and on the premises;

. The title deed:
D The application fees.

J On premises signage



C A letter of consent from the owner of the property giving the applicant
permission to apply for the erection of the sign (if the applicant is not the owner);

. Written confirmation from the landowner that all other existing signs on the
property

have been approved by the Municipality or applications for them are pending;

U The surface area schedule in respect of any existing signs on the property;

. An approved SG diagram of the property The town-planning scheme zoning
certificate

L A site plan drawn to scale with dimensions, indicating the position of any free-

standing or combination signs on the premises in relation to road intersections, traffic
signs, street furniture (eg bus shelters), street frees and other advertising signs in

the vicinity;

. Elevation sketches of the building, illustrating the positions of signs on the
building;

J Detailed sketches of the proposed signs, with dimensions illustrating the sign
design,

0 Detailed skeiches of any proposed free-standing or combination signs, with

dimensions, including clear height and total height above ground level (the sketches
must illustrate the design of the structure);

) An artist's impression or photo montage of all the proposed signs on the
building and on the premises;

M The title deed;
O The application fees.

C Display of Posters
A poster or notice may be permitted in all areas of control and requires the specific consent of
the Municipality. A poster or notice shall be displayed only on streetlamp poles or other structure
provided for the express purpose of displaying a poster or notice. These signs as per the
Mbhashe Local Municipality Outdoor advertising and Signage Bylaw, are recognized as the
“Class 2{f) (vi)* and other temporary posters.

Only posters and notices in the following four categories may be displayed:

Category 1
Posters with the main objective of advertising a religious, sporting, educational, cultural, charity
or similar event of a non-commercial nature.

Category 2
Newspaper headlines of the day of daily, weekly or week-end newspaper.

Category 3

Posters for parliamentary, provincial or municipal elections (including by-elections) and referenda
as well as campaigns by state and parastatal institutions to promote democracy, good
governance or similar principles, or any National, Provincial or Municipal Imbizo, or similar event.

Category 4

Building Control and Outdoor Advertising Policy



Posters for public awareness campaigns and notices of a public meeting.
General Conditions

- A poster or notice shall not cover Municipal markings or the cover plates on streetlamp poles.

- A poster or notice shall be fixed to a streetlamp pole or any other structure in a manner
acceptable to the Municipality.

- No posters may be placed on or be attached to traffic circles or traffic islands, power masts,
road traffic signs, traffic circles, traffic islands, traffic lights, trees, walls, pillars, walls of buildings,
flag poles, fencing, electrical substations, bridges or any similar structure.

- Only category two posters shall be displayed in approved receptacles on the first two streetlamp
poles from a road intersection on routes approved by the Municipality.

- A parliamentary, provincial or municipal election or referendum poster may not be erected
before the date on which the notice or proclamation in the Government Gazette or Provincial
Gazette announcing the election or referendum is published and shall be removed not later than
14 days after the date of such election or referendum unless.

* Signs on Municipal Property

All outdoor advertising signs such as billboards must comply with the provisions of the municipal
by-laws and policies for the control of cutdoor advertising. These signs as per the Mbhashe Local
Municipality Qutdoor advertising and Signage Bylaw, are recognized as the “Class 1“ type of
signs.

* An application Form fully completed;

* A substantiating memorandum that includes an advertising sign impact report;
* An approved SG diagram of the property

* The town-planning scheme zoning certificate (where applicable)

* Alocality plan to a scale of 1;5 000;

* A site plan drawn to scale and with dimensions, indicating the position of the sign on
the premises in relation to road intersections, traffic signs, street furniture (such as bus
shelters), street trees and other advertising signs in the vicinity;

* The survey coordinates or GPS reading of the site;

* A detailed sketch of the proposed sign, with all dimensions, clear height and total
height above ground level;

* An artist’s impression or photo montage of the proposed sign in relation to the
surrounding environment.

Development Planning Department as responsible for the control of Outdoor Advertising and
Signage may require additional information for the evaluation of the application. Any application
that is incomplete or that does not meet the required standards of clarity will not be processed.

Note: The Municipality is not liable for any repercussions resulting from incorrect
information supplied by the applicant.
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